
 

 
 
 
 
 

 
Sustainable Entrepreneurship  
 

Minor code MIN-SUSTENTR    
Education cycle 1st cycle (bachelor) 

Mode of delivery On-campus 
Study programme International Agribusiness and Trade 
Part of study year Year 2 

Location Velp 
Semester  Spring semester: terms 3 and 4        

Number of credits (ECTS) 30 
Language of instruction English 

Target group Van Hall Larenstein students, Erasmus+ students, external students 
Students interested in setting up a sustainable business / sustainable business models 

Minor co-ordinator and 
contact person 

Petros Maliotis, petros.maliotis@hvhl.nl 
 

Entry requirements and 
prerequisites 

Undergraduates (bachelors) in the 3rd or 4th year of their study. Additional entrance tests or 
interviews may be required. 

Application procedure Registration via SIS, or via Kiesopmaat, interview may follow.  
Erasmus+ students: consult Exchange possibilities 

Major study units  Term of 
teaching 

Study unit code Name of the study unit ECTS 

Term 3 VBA2E2VEBAB1 Concepts of Business Plan 7 
Term 3  VBA2GVEBAB Validating Business Decisions 7 
Term 4  VBA2F2VEBAB Sustainability in the Business Plan. 7 
Term 4 VBA2H2VEBAB  Marketing and Management Concepts 7 
Term 3 and 4 VFT3ASVE  Study Mentoring 2 

 

Content  
 

Interested in making an impact even before you enter the labor market? Seize the opportunity to 
work on a start-up business plan that has a social and/or environmental impact! 
 
Together with a small group of students, you will be guided by teachers and professionals from 
the field, to make your idea market ready. During the minor you will get a broad education on 
business topics and become an expert on the sector information of your chosen topic. At the end 
of this module you will have improved your skills as sustainable entrepreneur. 

Competences 
 

 Knowing about developments in the international agri-food sector  
 Development of vision and strategy for an (international) agri-food business  
 Entrepreneurship and innovation in the international agri-food business  
 Prepare and implement a practical business research in the agri-food sector  
 Management of organizations, processes and projects, and people 
 Effectively collaborate and communicate in a multidisciplinary and intercultural 

environment  
 Advising about financial aspects of the operation of an agri-food business  
 10. Strategic marketing of products and services in the global agri-food market 

 
Learning goals 

 
The student is able to: 

 Write a coherent and complete business plan. 
 Write a project plan for testing the feasibility of a business plan 



 

 Write a coherent and complete marketing plan, organization plan, and financial plan 
based on an innovative business idea (VBAB1, VBAB2 & VBAB3). 

 Analyze the legal aspects related to an innovative business plan (VBAB10). 
 Cooperate and communicate in an international agribusiness setting (VBAB1). 
 Integrate sustainability aspects within a business plan   
 Assess the feasibility of a business plan by validating business decisions. 
 Has knowledge of relevant horticultural production principles related to food- and 

flowers production and sustainability aspects. 
 Has knowledge of the international market structure and the relevance of international 

trade institutions.   
 Has knowledge of the relation between consumer behaviour and food supply on a retail 

level.   
Added value Experience the energy that comes from being an entrepreneur. Get insight in developing a new 

business idea with impact. Create an international network of professionals. Develop skills on data 
collection, creation and analyzing, collaboration and pitching. 

Mandatory literature Will be presented on Moodle. 
Teaching methods and 

student workload  
Total 840 hours containing a combination of: lectures on theory, group work, project work, 
workshops from experts and excursions to the professional field, portfolio work, exams, 
presentation to experts, feedback sessions, participation in the VHL Business Fair. 

Assessment 
  

VBA2E2VEBAB1: Concepts of Business Plan  
Test:  
 Written test: Business plan concepts 
 Written test: English  
 Portfolio: Sustainable entrepreneurship 

 
VBA2GVEBAB: Validating Business Decisions 
Tests: 
 Oral: English speaking skills 
 Portfolio: implementing research 
 Oral: Presenting your business 
 
VBA2F2VEBAB: Sustainability in the Business Plan. 
Tests: 
 Oral: Carrying out an interview 
 Written: Sustainability in the food & flower sector 
 
VBA2H2VEBAB: Marketing and Management Concepts 
Tests: 
 Written: Production Management 
 Written: International Economics 
 Written: Applied Marketing 

 
VFT3ASVE: Study mentoring 

 Assignment 
Evaluation scale 

 
Grades between: 1-10; 0,1 interval; 5,5 pass 
View ECTS credits and grading 

  


